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“PG BISON STANDS AS
A TESTAMENT TO OUR UNWAVERING

COMMITMENT TO EXCELLENGE.”?

Gary Chaplin | CEO KAP

At KAP, we believe in creating a positive impact. This belief is the foundation of our business,
guiding our decisions and shaping our vision for the future.

We don’t just aim to sustain what exists; we strive to grow and thereby enhance the value that we create
for our shareholders, employees, communities, industries, and other stakeholders. We see ourselves as
catalysts for change, playing an important role in shaping a better and inclusive future.

In today’s world, simply maintaining the status quo is not enough.

Our responsibility is to push boundaries, embrace innovation, and be a force for good. Through every
investment and every decision, we are committed to fostering growth that is both economically viable

and aligned with our sustainability principles. Our investment approach considers three filters: economic
attractiveness and long-term sustainability, market leadership, and diversification. We understand that

in order to thrive, we must not only adapt but lead. Our portfolio is designed to be diverse, resilient, and
forward-looking, ensuring we add value for our stakeholders while securing strong positions in our markets.
Leadership and growth are central to our philosophy, and we continuously strive to enhance our market
share and enter new markets through innovative and impactful investments.

We are optimistic about the economic outlook for South Africa and the African continent.

Yes, there are challenges, but there are also tremendous opportunities. As Africa grows and evolves,

we are confident in our ability to meet the rising demand for our products and services across various
sectors. We believe that by standing together, we can navigate the uncertainties and tap into this continent’s
vast potential.

PG Bison stands as a testament to our unwavering commitment to excellence, founded on six key
pillars: competitive positioning, product innovation, an integrated supply chain, uncompromising
quality standards, diversity, and a customer-first approach.

What sets PG Bison apart as a global leader is its ability to deliver cutting-edge, high-quality products while
competing on the international stage. A key strength lies in the rich diversity of its team, which fosters cre-
ativity and innovation. Coupled with a fully integrated supply chain, this ensures that the business operates
continuously from start to finish, aligned with our shared vision.

We are immensely proud of the recent MDF project we completed with PG Bison. What began as a
vision four years ago has now become a reality, delivered on time and within budget despite navigating
the complexities of global economic turbulence. This is a world-class achievement, showing what can be
accomplished when we align our efforts toward a common goal. It proves that we can overcome any
challenge together and deliver outstanding results.

As we look toward the future, we are more committed than ever to driving localisation and
fostering global competitiveness.

Our investments are designed to not only support local economies but also compete with global players.
The African Continental Free Trade Area offers exciting opportunities for South African manufacturers, and
we are ready to embrace its positive impacts. Our goal is to build on this foundation, creating the building
blocks for future growth across the value chain. There are however some challenges that may hinder the
achievement of our goal and addressing these require a coordinated approach by various stakeholders.
These challenges include illegal imports and non-compliance with import tariffs which negatively impact the
wood-based panel and furniture manufacturing sectors. We are actively collaborating with government and
industry stakeholders in this regard to develop sustainable solutions to protect and grow wood-based panel
and furniture manufacturing in South Africa.

In closing, we are proud of all we have accomplished and even more excited about the future. Our customers
remain at the heart of everything we do, and with your support, we can drive growth within our group and
across the entire value chain. Our focus continues to be on creating value for our stakeholders, promoting
localisation, and positioning ourselves for long-term growth. Together, with you, our customers, partners

and other stakeholders, we will build a brighter, more prosperous future for all.

Thank you for your continued trust and support.
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PLANTING 3.5 MILLION TREES
LAST YEAR FOR BUSINESS GROWTH.

ENABLING BUSINESS IS BEING THE CHANGE.

INSPIRING PEOPLE. ENABLING BUSINESS. CREATING VALUE.

Visit www.kap.co.za
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Watch the KAP Limited TV ad here.

KOD#

PG Bison (Pty) Ltd is widely considered
one of the jewels in the KAP Limited crown,
a Johannesburg Stock Exchange (JSE)
listed company.




We travel the world, studying the latest
trends and bringing home the best

of what we discover, adapting and
perfecting those ideas so they’re just
right for you. It means that whatever

PG Bison product you choose, you
know it’s the best it can be; inspired by
the world’s best and made right here.
It’s no wonder we can help make your
beautiful spaces a reality.

%) PG BISON

“The commissioning of the new R1 979 million, 274,000m*® MDF line demonstrates KAP
and PG Bison’s commitment to strengthening the South African furniture industry, reducing
reliance on imports, and opening doors to new opportunities across Africa and beyond.”

As an innovative, forward-thinking company, we believe that beautiful spaces are where people feel happiest
and are most able to thrive. Backed by our shareholder, KAP Limited, we are committed to inspiring and
enabling the creation of these spaces.

Our latest investment, the R1 979 million state-of-the-art medium density fiboreboard (MDF) line in Mkhondo,
Mpumalanga, was first pledged at the 2020 South Africa Presidential Investment Conference. This MDF line,
the largest on the African continent, represents more than just a new plant—it's a commitment to providing a
key enabler to the broader furniture industry, aligning with government economic policies, and fostering a more
inclusive future. We haven’t merely built a new facility in Mkhondo but are laying the foundations for growth.

Our motivation for investment extends beyond increasing production capacity —it’s about people. It's about
being a catalyst for change in our local economy, empowering the communities in which we operate, and
unlocking the full potential of South Africa’s forestry and furniture sectors. Over 1,000 temporary jobs were
created during the construction phase, and 150 permanent jobs have been established within the plant.
This, along with our increased local procurement of timber and other raw materials, is creating a ripple effect
across the entire value chain that will benefit the broader economy.

At PG Bison, we are driven by our belief in the transformative impact of beautiful spaces. Our success is rooted
in trust and collaboration with our customers, who remain at the heart of everything we do. Our focus is on
delivering innovative, high-quality products that empower our customers to grow their businesses and, in turn,
craft beautiful spaces. As we look to what lies ahead, we will continue to prioritise our customer needs, offering
solutions that promote shared growth and lasting success.

I invite you to join this exciting journey. Together, we can create inspiring beautiful spaces.




OUR PLACEINT

We've come to realise that it’s in beautiful spaces that people are happiest, where they work best,
where they connect more meaningfully and where they can thrive.

That’s why we’ve made it our mission to inspire and help create just such spaces.

With a history spanning more than 120 years, we’ve gained vast experience in crafting raw and
decorative wood-based panel products, emerging as one of Africa’s largest manufacturers

and primary upgraders of timber related products. Catering primarily to the home storage,
furniture and building industries, our trusted brands are distributed to trade retailers and
manufacturers across South Africa, Africa and the world.

120 YEARS OF QUALITY
YOU CAN COUNT ON
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FAST FACGTS

. FASCINATING THINGS YOU SHOULD KNOW ABOUT OUR NEW MDF MANUFACTURING FACILITY.

* 2.L0CAL CONTENT =
LOCAL ECONOMIC GROWTH

R1.1 BILLION

The portion of the R1. 979 billion project cost spent on local content
(Certain imported equipment unavailable locally)

'5 R2 billion investment pledge announced at 2020 South Africa Investment Conference

Ll

8 e Supporting the South African Furniture Industry Master Plan (FIMP) and Forestry Master Plan 3 [ SU P PU RT R Ec E I V ED FRU M
E by supplying globally competitive raw materials T H E DTI c* A N D ES KU M

— e (Creating employment across forestry and furniture value chains

E ¢ Increasing local board production, supporting downstream value addition, reducing imports

&2 | « Thelatest technologies alleviat th id and optimi terial October 2021

= e latest technologies alleviate pressure on the energy grid and optimise scarce raw materials Approval of Section 12(j) tax allowance for MDF project
E Value of R733 million, with qualifying status

E Update

Support in expediting cost estimate letter from Eskom
The investment commitment has been exceeded and is now R2.5 billion: (key requirement for commencement of electricity upgrade)
e R560 million particleboard plant capacity upgrade — 2022

. . Ensuring Eskom project team honoured timelines
e R1.979 billion MDF plant investment — 2024

Assistance with approval process of national road upgrades by SANRAL

Completion date, one month ahead of schedule December 2023

Awarded R50 million Critical Infrastructure Projects grant,
1 . T H E ECU N 0 M I c I M PACT busy finalising MoA and processing qualifying claims.

*Department of Trade, Industry and Competition

JUNE 2024\

¢ Contribution to investment and economic growth
Expansion and diversification of raw material supply are key priorities of FIMP. One of the objectives of the
FIMP is to address raw material shortages and facilitate expansion of manufacturing capacity and capabilities.

! 4.BEING THE CHANGE
150 1000  R228Mpa 350000 TONSea 22500 TONS ea

Permanent Temporary jobs Anticipated local Additional requirement Additional requirement in R85 M"-LI[]N . _ -
jobs created created during procurement in locally sourced timber locally manufactured resin PG Bison’s investment in education and nutrition
construction spend for local communities over past five years.

1169

Interns and apprentices who have had the opportunity to gain
valuable work experience at PG Bison over the past five years.




OUR KEY
INVESTMENTS
JOURNEY

We consistently invest in our facilities, which supports global competitiveness.

@® Humble beginnings ® Boksburg: ® Mkhondo: ® Boksburg: ® Mkhondo: Particleboard line Mkhondo: MDF
as glass and Medium density Paper treatement Hot coating front-end capacity upgrade line commissioned
timber merchant fioreboard (MDF) line and plant commissioned line commissioned

Centre of Excellence Boksburg: Second hot

coating line commissioned

é @ 2023 | 2024
Mkhondo:
KAP acquired Particleboard
PG Bison continuous
Ugie: Melamine-faced press + second Mkhondo: Boksburg: !
Restructuring of board (MFB) second MFB press Third MFB line Second MFB line
@ panel operations @ line commissioned @ commissioned @® commissioned ~ commissioned

Take a look at the first board
from our new Mkhondo Line




Congratulations PG Bison on the successful commissioning of the new world class
medium-density fibreboard line at your Mkhondo manufacturing facility.

Your investment in the new MDF line and the recently completed particleboard line upgrade supports three
of the six Pillars identified in the Furniture Industry Master Plan that will revitalise the furniture manufacturing
industry and create much needed jobs in the country.

Localisation, being the first Pillar of the Master Plan encourages import substitution and as a country we now
have sufficient capacity to satisfy our MDF and particleboard requirements. PG Bison’s ongoing investment
in research and development will also reduce the need for downstream customers to turn to imports to stay
abreast of international trends.

PG Bison’s strategy of exporting volumes in excess of local requirements into the SADC region and other
international markets supports the Export Promaotion Pillar.

And lastly, the FIMP Pillar of Raw Material supply, which was a huge focus area after the COVID-19 lockdown

was lifted, when global logistics was in turmoil. The added capacity in MDF and particleboard supply will ensure

that the volume required by local furniture manufacturers was adequately fulfilled.

On behalf of SAFI, | wish PG Bison all the best
in your continued support of the furniture manufacturing industry.

EMPOWERING THE FURNITURE INDUSTRY
UNLOCKING SOUTH AFRICA'S POTENTIAL TOGETHER

The South African Furniture Initiative (SAFI), established in 2016, plays a
pivotal part in uniting and empowering the country's furniture
manufacturing sector. As a collaborative platform, SAFI brings together key
industry stakeholders - manufacturers, bargaining councils, labour unions
and government — by working towards a shared vision of growth,
transformation and sustainability. Its mission is to strengthen local
manufacturing, expand market access, drive innovation and create jobs,
with the ultimate goal of positioning South African furniture as a leader in
both local and international markets.

At the heart of SAFI's efforts is its dedication on promoting strategic
partnerships that benefit the entire value chain. By providing industry
insights and expanding opportunities, SAFI ensures that South
African-made furniture reaches homes, schools and workplaces across the
continent and beyond. SAFI actively promotes the attributes that make
locally crafted furniture stand out to consumers, retailers, contract
specifiers, architects and international markets.

UNLOCKING OPPORTUNITIES FOR MEMBERS

SAFI membership is the key to unlocking growth and influence within the
South African furniture industry. Members enjoy access to a range of
exclusive resources, such as the SAFI employment portal, tender listings
and the SAFI Furniture Directory. Additionally, members benefit from
ongoing training programs, insights into industry trends and networking
opportunities with industry leaders. These connections foster collaboration
and enhance members’ ability to navigate the evolving market.

“As a SAFI member, you amplify your voice within the industry through
collective representation," says Greg Boulle, Managing Director of SAFI.
This ensures that members’ interests are represented in policies and
initiatives that shape the future of the industry, helping businesses
overcome challenges and capitalize on emerging opportunities.

Membership is open to all registered furniture manufacturers, spanning
sectors such as seating, upholstery, cabinetry, and office furniture.
Associate membership is also available to suppliers, retailers, and service
providers within the industry.

DRIVING GROWTH THROUGH STRATEGIC INITIATIVES

Beyond membership, SAFI plays a vital role in advocating for local
manufacturing. It works closely with government entities like the
Department of Trade, Industry, and Competition (dtic) and the South
African Revenue Service (SARS) to promote fair trade practices and
support the sustainability of the local furniture industry. SAFI is also a key
player in implementing the Furniture Industry Master Plan (FIMP), which
aims to expand export markets and foster long-term growth.

SAFI's focus on addressing the skills gap is evident through its
collaboration with the FP&M SETA. Together, they are developing
Occupational Qualifications for key roles such as Furniture Upholsterers,
Designers, and Furniture Makers. These programs aim to reskill and upskill
workers, ensuring that South African furniture remains competitive on the
global stage.

By joining SAFI, businesses become part of a movement dedicated to
transforming South Africa's furniture industry. Through advocacy, training,
and strategic partnerships, SAFI members are equipped to thrive in an
ever-evolving sector. Together, we can unlock the full potential of South
African furniture, driving growth, employment, and innovation that benefits
all stakeholders involved.

Contact SAFI today to learn more on SAFI and the work we do by sending
an email to Tracy Symons at safi.marketing@furnituresa.org.za, or go to
https://www.southafricanfurnitureinitiative.co.za and for membership:
https://www.southafricanfurnitureinitiative.co.za/membership/

South African
Furniture Initiative

MARKET ACCESS

PLATFORM FOR MARKET INTELLIGENCE

SKILL DEVELOPMENT AND TRAINING

www.southafricanfurnitureinitiative.co.za




PG Bison’s range of brands have become household names in their respective markets
right across Africa. We're striving to expand this supply and to extend our reach globally.
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WORKTOPS

MELAWOOD MELAWOOD MELAWOOD “

SUPAGLOSS’ SUPAMATT’ SUPATEXTURE’ THESEN

e MELAWOOD® (MFB: Particleboard or MDF Substrate)

e MELAWOOD SUPAGLOSS® (Hot Coated Gloss: MDF Substrate)

e MELAWOOD SUPAMATT® (Hot Coated Matt: MDF Substrate)

e MELAWOOD SUPATEXTURE® (Deep Structure MFB: MDF Substrate)
* FORMICA® LIFESEAL® WORKTOPS (Laminate Worktops)

e SUPAWOOD® (MDF)

¢ BISONBORD® (Particleboard)

e THESEN® (Sawmilling)

?. &; : « WOODLINE® (Poles)
WS

AN

BRANDS THAT
LIVE UP TO

OUR PROMISF



“TOGETHER WITH COMPANIES
LIKE PG BISON, WE ARE
PAVING THE WAY FOR A

THRIVING, SELF-SUFFICIENT
SOUTH AFRICAN ECONOMY.””

Eustace Mashimbye | CEO Proudly South African

Proudly South African, the country’s official buy local movement, underscores the vital importance
of supporting locally made products and services, particularly within the private sector.

As a key driver of South Africa’s GDP, the private sector holds tremendous potential to boost job creation
through its commitment to procuring local goods and services. Localisation is at the heart of our engagement
with businesses and consumers alike. At our flagship Buy Local Summit & Expo, we seek firm localisation

commitments from leading private sector players. One such example is PG Bison, Africa’s largest manufacturer

of wood-based panel products, used in furniture.

Not only has PG Bison pledged to support local procurement, but they also exemplify the
successful execution of localisation in action.

We commend PG Bison for their dedication to advancing localisation. As a company, we are deeply
appreciative of large corporations that recognize their pivotal role in driving economic transformation.
Their commitment strengthens our efforts to promote local procurement and helps elevate South Africa’s
economic standing. Without the consistent support of corporations like PG Bison, our buy local message
would not resonate as strongly.

The significance of local procurement cannot be overstated. It creates a ripple effect that touches various
facets of society. For instance, it empowers small and medium-sized enterprises (SMEs), which are often the
backbone of economic development. We also recognize the cultural and societal benefits of supporting local
industries. It reinforces a sense of community and national pride, fostering a collective identity that celebrates
South African ingenuity and craftsmanship. Consumers build stronger connections with the products they
purchase, knowing that their money supports the livelihoods of their fellow citizens.

In conclusion, Proudly South African remains steadfast in its commitment to advocating

for local procurement. \We invite all stakeholders, businesses, consumers, and policymakers to join us in
this mission. Together, we can build a future where economic growth is inclusive, sustainable, and reflective
of the rich resources and talents within our country. By championing local products and services, we pave the
way for a prosperous and resilient South Africa. The role of the private sector in promoting local procurement
cannot be overstated.

Together with companies like PG Bison,
we are paving the way for a thriving, self-sufficient South African economy,.

THE

Join the BUY LOCAL
movement, and together,
let’s create a future
where opportunity and
prosperity are within

everyone’s reach.

It all began in 1998, at the Presidential Jobs Summit where
the late former President, Nelson Mandela, brought together
leaders from all walks of life. This gathering was not just another
meeting; it was a pivotal moment in South Africa’s journey
toward economic rejuvenation. The summit aimed to tackle
the formidable challenges of poverty, inequality, and above all,
unemployment that had long plagued the nation.

AW\

2016-2024

In 2016, Proudly South African hit its stride. The
turning point? A dynamic new CEO stepped in,
and everything changed. Suddenly, the Buy
Local campaign wasn't just a slogan—it was
a movement that resonated with everyone.
Awareness skyrocketed, presence expanded,
and the push to support local businesses
gained unstoppable momentum.

The Buy Local message was clear, powerful,
and incredibly relatable, sparking a wave of
national pride and support that kept growing.

Join the movement: www.proudlysa.co.za

From this summit, the seeds of the
Proudly South African Campaign

were sown, and by 2001, it was
officially established.

the campaign advocated
for complete localisation.

The Proudly South African
campaign set out with a mission
to influence procurement
practices across both the public
and private sectors. This meant
championing South African
goods and services, not just
as a patriotic duty, but as a
strategic move to stimulate local
production and manufacturing.

Through various initiatives and
access to market activities, like
the Buy Local Summit and Expo,
Local Fashion Police, Delicious
Festival and the Local Wine Expo,
the campaign seeks to educate
and inform those with purchasing
power about the profound impact
of their choices.
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Through rigorous efforts, ‘L’gf
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Localisation is more than

just an economic strategy;

it is a holistic approach
encompassing all sectors of
society. It calls on everyone;
businesses, government
entities and consumers to
contribute to a collective goal:
economic growth and job
creation.

The message is clear: by
buying local, South Africans
could play an active role in the
country’s prosperity.

BUY LOCAL

TO CREATE
JOBS.
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Total Hot Coating Capacity

5.3 MILLION M?

per annum

MELAWOOD

SUPAMATT"

PG Bison brings the latest in world trends to your doorstep with the soft,
silky-smooth and sophisticated finish of MelaWood SupaMatt®.

Available sheet size
2750mm x 1840mm

See Availability List for more details.

MELAWOOD

SUPAGLOSS

Using state-of-the art, patented technologies, MelaWood SupaGloss®
gives you a high-end, desirable, decorative gloss finish.

Available sheet size
2750mm x 1840mm

See Availability List for more details.

MELAWOOD

SUPATEXTURE"

For a more authentic touch, MelaWood SupaTexture® is PG Bison’s deep
structure melamine faced board (MFB) offering.

Available sheet size
2750mm x 1840mm

See Availability List for more details.



MELAWO0D

MelaWood® is PG Bison’s leading brand of melamine faced board.
Our range of trend setting designs and finishes are globally inspired and
carefully selected to meet your needs.

Available on BisonBord® (particleboard) or SupaWood® (MDF) core

v o

SUPAIele]s) BISON[E:E

Available sheet size
2750mm x 1840mm
3660mm x 1840mm*

*BisonBord® (particleboard) only
See Availability List for more details.

Total MFB Capacity

35.5 MILLION M?

per annum

B

BISONESEE]

PG Bison’s premium quality, interior grade BisonBord® serves a wide
variety of purposes in homes, offices and retail spaces.

BisonBord® (particleboard); and BisonBord® MR (moisture resistant)

Available sheet size
2750mm x 1840mm
3660mm x 1840mm

See Availability List for more details.

Total Particleboard Capacity

122 400M°

per annum
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SUPA7ele]s}

PG Bison’s exceptional MDF SupaWood® combines the benefits of solid
timber with the advantages of wood-based manufactured board.

Available sheet size
2750mm x 1840mm
3660mm x 1840mm

See Availability List for more details.

Total MDF Capacity

414 180M°

per annum

WOODEE

Wood Chemicals SA (Pty) Ltd, a wholly owned subsidiary of PG Bison, supplies formaldehyde and
formaldehyde-based resins into more than 30 different industries throughout sub-Saharan Africa.

W

WOODMNH

Woodline’s range of quality, long-life poles are ideal for use in vineyards and other agriculture,
for fencing and construction, as well as for road signs and guard rail posts.

40 000M? e - 35 000M crocic o

B

THESEN

Thesen is a state-of-the-art, world-class sawmill, producing timber products
for the construction, agricultural and bedding industries.

130 000M? vicic - 67 000M? et e




GERTIFIED
BEST QUAL!T"

PG Bison is a fully integrated forestry, timber and resin manufacturing business,
also boasting both primary and secondary upgrading processes.

We adhere to EN quality standards in all our production processes. We produce innovative,
high quality, value-added products used in the creation of kitchen units and countertops,
bathroom cabinets, built-in cupboards, office spaces and elsewhere, always reflecting
international consumer and design trends.

We pride ourselves in delivering globally competitive product solutions that are tailor-made
for customers who want to inspire and enhance beautiful living spaces.

ISO CERTIFICATION

To demonstrate our commitment to consistently providing products that
Iso meet customer and regulatory quality requirements, we’ve implemented the
ISO 9001 system, the international standard that specifies requirements for
L a Quality Management System (QMS) at our panel production lines.

Our QMS is audited by SGS South Africa (Pty) Ltd.
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We have
manufacturing plants
across South Africa and
a joint venture operation
in Kenya.
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We are a proudly South African business,

with world-class facilities equipped with the latest European technology.

We focus heavily on enterprise development and are a collaborative partner
that helps our customers to grow their businesses.

Boksburg ' o Mkhondo O%«O%ﬂo\j

MDF plant v
SUPAIEEE

2 x MFB upgrading

MELAWOOD

2 X Hot coating lines SUPATEXTURE®

for gloss and matt MeLawoOD
SUPAGLOSS

Resin plant Ly
WOODEEEM

2 x Paper treatment plants
BISON

v

SUPA elels)

Particleboard plant

MDF plant

3 x MFB upgrading

/— North Eastern Cape Forests @ﬂ

Forestry and agriculture activities

Ugie M, . i'
et

BISONESES

MELAWOOD

MELAWOOD

Foil line SUPAMATT®

.*
1 \

Particleboard plant

2 x MFB upgrading

I FORMICA®

LIFESEAL

WORKTOPS

LLaminate worktop line

J— Southern Cape Forest @@@

GreatBrak LI George B £e

W I X
Pole plant Sawmilling THESEN
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PEOPLE,
PLANE]

At the heart of PG Bison’s success lies the drive and dedication of over 2,000 employees who share the common
vision of building a business that is regarded as one of the continent’s most respected industrial companies.

We know that the better our people, the better our business, and that’s good for us all. That’s why we’re committed
to educating and upskilling our team at all levels. We conduct learnerships, apprenticeships and internships across
various areas within the business and consider ongoing training and development a top priority.

Additionally, we're wholly committed to the transformation of the economic landscape and contributing to the
upliftment of society in general. PG Bison is proud to be the first and only wood-based panel manufacturer in
South Africa to have undergone an extensive audit and receive verification of our Broad-based Black Economic
Empowerment (B-BBEE) status.



GROW MORE
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GROW PEOPLE. \

We greatly value the communities around us and we
realise that our own success is inextricably linked to
their sustainable growth and development.

We see them as part of our wider family, and invest in programmes to
empower them through their own skills and educational development.

We concentrate on the most impoverished of those around us, focusing on
technical, social and life skills development, grassroots sports development,
environmental education and sustainability.

We partner with non-profit organisations, local farmers and businesses
to establish programmes like feeding schemes, which in turn support local
creches, by distributing meals to pre-school children.

By erecting vegetable tunnels at Early Childhood Development centres,
we teach the children how to grow their own food from an early age.
The local community manages the vegetable tunnels.

We continuously invest significantly in state-of-the-art technology and
processes to ensure that our quality, product range and customer service
are world class.
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R g WE’'RE COMMITTED T0
- OVER 20 SOCIAL RESPONSIBILITY
® PROGRAMMES ACROSS THE COMMUNITIES
‘. ' IN WHICH WE OPERATE.
. % A ® ®
INFUNDO PROJECT VEGETABLE PROJECT KNOCKOUT CUP SAFE HUB
Teaches Maths, Science, Accounting Provides training in farming, Facilitates a collaborative and supportive Offers youth development
and English to help improve overall food production and environment where communities programmes through sports,

standard of education.

land preservation.

can thrive and reach their potential. cultural activities and education.



PG BISON CREATE(S) VALUE IN MKHONDO

The Ugie CREATE Programme 2009

In May 2009, PG Bison, in partnership with Infundo Consulting, committed, as part of its core business
identity, to a long-term community impact programme in the Joe Qgabi District. Through the business-driven
Ugie CREATE programme, PG Bison confirmed their commitment to embed localised social accountability

to its stakeholders, and the communities, within the sphere of its business activities. The objective of the Ugie
CREATE project, designed and implemented by Infundo Consulting, is to strengthen both the educational
and community ecosystem.

This 15+ year journey has resulted in strong and robust delivery in the schools (the top performing cluster
in the District 2022 & 2023) with the Eastern Cape Department of Education, as well as strong relationships
across the broader community of Ugie/Maclear.

algmng

Expansion of the PG Bison/Infundo CREATE Programme: Mkhondo CREATE 2020

The philosophy and objectives of “Mkhondo CREATE project” mirrors the UGIE project principles.
Infundo’s focus is on collaborative partnerships supporting development in education and communities
to create a resilient and thriving economy. Infundo’s community sustainability model recognises the
interconnectedness of the community, economy, and business, acknowledging the need to gain/maintain
a social licence to operate.

The engagement values of consistency, trust, commitment, co-creation, listening, and authenticity underpin
delivery. Each successive year builds on the year before to create a sustainable community: with individual
and collective agency to take ownership of the future. Infundo Consulting, as the Mkhondo CREATE team,
continually monitors and adjusts the project’s focus, presently within Wards 6 and 8, to create ever-deepening
impact and change.

MKHONDO CREATE PROJECT AREAS OF IMPACT (LONG AND SHORT TERM)

IMPACT CREATED INTENDED IMPACT IMPACT PROGRASSION
(FY21-FY23) (FY24) (FY25-FY35)
Foundational community Deepening relationships & building High performing schools; delivery
& stakeholder engagement trust. Deepening understanding of quality curriculum linked to skills
: towards building of trust, & strengthening collaborative & needed for emploment; digital schools;
Skills leadership development, co-creative engagement. Action blended learning; learning pipelines
Development strategic orientation & orientation & implementation. linked; schools & community are linked.
long term planning. Multi-dimensional & multi-level YYouth impact; motivation & employment;
skills & leadership development. integrated community involvement;
Community youth focus. legitimacy.
IMPACT CREATED INTENDED IMPACT IMPACT PROGRASSION
(FY21-FY23) (FY24) (FY25-FY35)
Long-term, sustainable Multi-level & multi-dimensional coaching Create vision, build networks, &
economic growth support towards gaining access to funding develop strategic & operational
E | t & through collaboration & enabling sustanable business growth. activities towards sustainable
mployment and co-creation & positive Integrated & consolidated digital platform business success. Feedback;
Employability PGB reputation. supportive of tracking, planning & input motivation; buy-in; consider
documents / processes. Feedback loops data rhythms and team updates
enabling feedback, motivation & buy-in. into the schedule and#planning.
A
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IMPACT CREATED INTENDED IMPACT IMPACT PROGR ION
(FY21-FY23) (FY24) (EX25-FY;
Exploratory interactions Expanded engagement, exploration, Long-term, sustainabl omic
Stakeholder with stakeholders and collaboration, co-creation and growth through collab and
Engagement building of trust. facilitation of supportive networks co-creationrand Positi nd
& Partnerships to ensure greater impact. management.
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BUSINESS SCHOOL [ }PG BISON SUPPORT HANDMADE PRODUCTS BY FREEDIGITALCURRICULUM LEARNER
COACHING LEADERSHIP COACHING FOR COMMUNITY ENGAGEMEINT LOCAL COOPERATIVE OWNERS RESOURCES'FOR SCHOOLS ENGAGEMENT
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ENTERPRISE DEVELOPMENT (ED) INITIATIVES
AND SKILLS DEVELOPMENT

PG Bison has developed the ED programme to assist and grow existing Black-owned Small, Medium,
and Micro Enterprises (SMMEs) within the kitchen and furniture manufacturing industries to service the needs
of aspiring black township consumers, which are often neglected, taken advantage of and poorly serviced.

Through the ED programme, PG Bison engages, understands, documents, and assists SMMEs living and
working in predominantly black suburbs and townships in a long-term, commercially viable manner that creates
mutual benefit. The programme creates brand ambassador outlets and contractors by providing support and
access to skills training and development (sales tools, best business and manufacturing processes, branding,
and marketing collateral). This boosts consumer confidence, generates additional business for them and leads
to further growth and development of their businesses.
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Take a look at the PG Bison website.

CHODSE A LOOK
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ABOUT US

BEAUTIFUL
SPACES
SPEAK.

A WHOLE NEW WORLD OF BEAUTIFUL SPACES
IS JUST A CLICK AWAY.

Come explore our brand new website where you can find out everything you want to
know about PG Bison, our world class brands and all our décor colours and designs.

You’ll also be able to keep up to date with news and updates about our next product
launch, packed full with new products and colours, coming to you in the first half of 2025.

Built to be super-easy to navigate, enjoyable to read and to showcase our range as you’ve never
seen it before, our new website is a feast for the eyes with abundant inspiration for your imagination.



A PROVEN, SUSTAINABLE BUSINESS.
A TRUSTED REPUTATION.

A PROMISE OF EXCELLENGE.

A VISION FOR THE FUTURE.

For more information about our products and business,
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